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The Strand Magazine

December issue launch

party was a collaboration ETHH"n mHE"
with KCL DJ Society with
‘Saints’, a band made up of
students from King's. The
event featured live
performances from both,
which encourages different
society members to interact
and share new ideas. The
process of liaising with the
DJ Society and the band
meant Strand could form
new relationships across
the creative hub of King's to 18.30 TIL LATE
collaborate again in the WITH LIVE PERFORMANCE FROM “SAINTS”

future through different

events. In launching our XKCL DJ SOCIETY
new magazine issue, we

wanted to showcase the ETHH"n mHEHEIHE
Creative and cultural
character of King's, we took
submissions from student
artists and photographers
and put on a mini exhibition
in the second room of the
event at Philosophy bar. We
specifically curated the
artworks to reflect the
global theme of the issue,
with  photography  from
around the world. This
event had a great turnout,
with our tickets selling out 18.30 TIL LATE

on the KCLSU website dayg WITH LIVE PERFORMANCE FROM “SAINTS*
before and the bar reaching

full capacity of 80 people at X KCL DJ SOCIE
the height of the evening.

We received great feedback 5 TH H "n m H E H i
on social media from
members of the Strand
community and new
readers who have recently
discovered the magazine
around campus. This event
was successful in terms of
generating new interest,
with lots of people coming
into the bar who were
unfamiliar with the event,
asking questions about how
to get involved in DJ 18.308 TIL LATE

S.O%iety, aﬂ(? the .mkagaziﬂe, WITH LIVE PERFORMANCE FROM “SRINTS”

with people picking up

copies of the new issue. X KCL DJ SOCIETY
Ellie Muir

Edited Isabel Veninga



- Dear reader,

Now that you survived the hangover of a
L month that is January, with the jolly
L2 holidays right behind you and the next
ones too far ahead to look forward to, |
hope winter isn't getting to you too much.
Strand has got a new issue ready for you,
to hopefully lift your spirits a little bit and
give you some distractions from these dark
months. Our newest issue doesn't have too
strict a theme, but we managed to focus
on some aspects of being young: we got
some essays on the digital age, a feature
with Chase Atlantic talking about mental
health, and a giant main feature about
young creatives, including an interview
with Daisie co-founder and CEO Dom
Santry.
One another note, this is my final issue as
editor-in-chief. | have enjoyed the position
immensely and I'm so proud of how far this
magazine has come. Working on the
publications has taught me so much, and
I'm very grateful for all the experiences |
got to have and the lovely people | got to
meet because of it. | look forward to the
future of the magazine, and I'm confident
the new team will do a great job.

Love,

Isabel Veninga
Editor-in-Chief
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Who's Watching You? Data, Privacy, Millennials and Generation Z

u or
personal  data
¥ is overtaking oll as the
most wvaluable, profitable and
powerful source a corporation or
government can acquire today. Hawve
you ever wondered why the ads on your
Instagram feed are trying to sell you the
same Starbucks cold brew latte you were
thinking about earlier today? The ad's level
of accuracy Is achieved through cookies, our |
location and ultimately, the devices that hold
rmost of our personal infarmation: our phones,
Data collection Is making users vulnerable to
corporations and governments worldwide,
and the millennial generation and generation
Z are the groups most endangered by this
twenty-first-century phenomenon,

Day to day, billlons of uploads to the internet
are made worldwide, which are fed into data-
collecting machines creating algorithms for
advertising companies, or government-hired
companies for political campaigns. Our data
is being constantly monitored, exploited and
used against us, with mobile commands
making up 65.1% of total digital ad revenues,
according to the Interactive Advertising
Bureau. This means our moblles
phones are effectively the most
powerful tool used to
influence our habits

and collecting information about us. Whilst it seems difficult to separate conspiracy
from reality amidst this current period of disinformation and fake news, where fact-
checking Is at an all-time low, one thing s clear:

we need to be more cautious than ever
when using the internet

Posts on social media, accounts we follow, our search engine history and location
data automatically signal Information about us: what we're interested In, places we
visit, even what we eat. Many apps will use your current location, which can be
approved in a millisecond, to find out which shops you visited today, to later produce
algorithms of advertisements to tempt you to buy more, Whilst it may appear
harmless that computers and unknown peoaple can track your seemingly benign
activities, this has great consequences for our political autonomy and our basic
right to privacy. In reality, very few people (myself included) read the privacy policy
before creating an account or the terms and conditions of accepting cookles, but
perhaps this continued ignorance towards the small print is only letting exploitation
of our data persist.

Aside from our everyday activities, during elections and referendums, profiling of
our data Is vital for modern political campaigning strategies, whether we like it or



not. Political actors now rely heavily on data
to decide where to host rallies or conferences,
how to tailor advertisements to influence our
political opinion and which constituencies to
target throughout the campaign.

The 2016 presidential election of Donald
Trump and the Brexit referendum were two
political campaigns flawed by data misuse
and exploitation. As popularised by the Netflix
documentary The Great Hack, which tells the
story of Cambridge Analytica, and its exposé by
Britishinvestigative journalist, Carole Cadwalladr,
which has sparked increased dialogue about
how our data information can be used against
us. The data analytics firm Cambridge Analytica,
who worked with Trump’s election team and the
winning UK Leave campaign, subjected millions
of voters’ Facebook profiles to clickbait and
false advertising to influence voter choice and
predict ballot box results. Since questions have
been raised asking whether Facebook and Mark
Zuckerberg should accept responsibility for
these breaches of data and there have been
calls for these Silicon Valley firms to ensure
its users’ privacy from external corporations.
Perhaps the Silicon Valley firms are the ones we
should be protecting ourselves from the most.

Is it true our phones or computers are listening
to us and watching us, or do they just know us
well enough to predict what we are thinking?
When we quickly consent to ‘cookies’, thinking
it will make our browsing experience faster, this
gives access to companies such as Google and
Facebook to monitor you surfing the web, by
depositing a code into your browser. The most
threatening is the ‘supercookies’, which are
almost impossible to remove from your browser
and have been subject to controversy for
corporations such as Verizon, who were fined
$1.35 million in 2016 by the US FCC. Those of us
using our mobiles for daily navigation, ordering
food and online shopping are more likely to
see tailored content online, as our identities
become transparent when we become reliant
on our phones.

Another current buzzword, along with ‘big
data’, is surveillance. People who cover up the
lens on their computer desktop camera have
surely read a few conspiracy theories, are
aware of the stories surrounding celebrities’
webcams being hacked, or have seen the film
Snowden (2016). Based on Edward Snowden,

a self-professed whistleblower of the activities
of the US National Security Agency, the film
showcases his work for the NSA, which led him
to release top-secret government documents
in 2012 revealing previously unknown details of
global surveillance. Eight years later, technology
has made leaps and bounds since 2012, with
WOorrying prospects.

Butbeforeyouwanttodeleteallyoursocialmedia
and throw your phone into the river Thames,
here are a few reality checks. Sometimes this
data can be helpful for academics and research
process, which will become valuable for future
historians and data analysts to learn about
humanity. More recently, there have been
attempts to reform the internet. Tim Berners-
Lee, who created the World Wide Web over thirty
years ago, which has since expanded more
than he had ever fathomed, officially launched
the ‘contract for the web’ in November 2019,
to tackle the ‘unacceptable costs’ that have
come from the evolution of the web. Perhaps
these attempts to reform the web suggest
progress and hopefully more transparency from
corporations and governments in the long run.
However, it seems we have gone beyond the
tipping point in terms of how our internet usage
facilitates the hoarding of our data, revealing
our online behaviour, personality and political
views.

gcr:]é) r%lg? Prg%Jeably.be

Despite recent works of investigative journalism,
renewed privacy policies and reform attempts,
we still have little idea of who has got our data
and where. Millennials and Z’s are currently the
most vulnerable generations of all, as we have
grown up relying on the internet. Our online
data has been collected for the majority of our
lives, whether that's through your early days
of MySpace or MSN live chat, or your first ever
Facebook status: ‘oMg, mum FiNnaLly let me
get facebook XD'. The timeline of your personal
life remains susceptible to exploitation, in
comparison to older generations, who have only
recently started using social media, or perhaps
don't use it at all. All we can do for now is remain
cautious and always question what you see
online.

Written by Ellie Muir
Eajted by Isabella Orianao and Isabel Veringa
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When did privacy become a major concern? It is heavily analysed in contempaorary discourse.
Privacy is also becoming ever more contentious as our generation begins to acknowledge
the presence of a hew reality — a digitised reality. It is man-made and seems to serve as an
alternative reality to the primary kind where actual life unfolds. With just a single tap we get
a working internet connection to cross that barrier. Of course, many of us, especially the
tech-savvy younger generation, are very familiar with the addiction to online platforms. They
provide all kinds of readily available resources that can satisfy our needs, desires, and
dreams; from inspirational videos in desperate times, to conceiving an online personality
that is unmaterialised in real life. This perhaps explains why we do not enjoy ordinary reality
as much. Why like it? - when we can live in a utopia online. However, this digital dream world
has gotten out of hand in recent years. To what extent have the two realities merged? What
is the effect to privacy and our constitution of ‘self’ in relation to social reality?

| personally think the degree of privacy has expanded in this digital age. On the one hand,
we can demand privacy easily by retracting ourselves to our gadgets. On the other hand, we
sacrifice some privacy when we document our personal moments and thoughts in shared
online spaces, like Instagram, or when we have our personal data stored in the Cloud. In
terms of privacy, it seems paradoxical to withdraw from a small social interaction, only to turn
to an even more interconnected space with a global audience. But if this is so, for the
people who feel more at ease when interacting with people online than in face-to-face
situations, the problem is not about the size of the group to which they are exposed to.
Rather, the issue is knowing that in direct interactions, we are more likely to be taken
seriously. Whereas in online platforms, one is a stranger to millions of other internet users on
the other side of the world. The opportunity to hide behind a profile gives an extra layer of
anonymity. There is also a high certainty that ocur shared posts will get drowned in a deluge
of content and ads on other users’ timelines. Some people find comfort in having such
anonymity or invisibility. Individuals with massive followings or internet celebrities are
arguably an exception, but the main idea is that there is a trend of sharing our privacy on
social media because it does not concern how the rest of the world, with whom we have no
real connection, would react as long as we get to output our ideas and feelings.

What's supposedly made to connect us may be the cause for further disconnection. There is
a fear we will forget about conseguences and accountability. Although there are some
positive examples, such as posts to show solidarity or to raise awareness for an issue, hate
comments are regularly posted and circulated. We cannot take everything at face value.
Many users post merely to jump on a bandwagon, and we overemphasise how much a
single click contributes to a cause. When we coloured our profiles blue for Sudan, we were
expressing our moral stance on the atrocities committed under President Omar al-Bashir.
The internet community dazzled the whole world with harmonious mobilisation, showing
support for Sudanese protesters, but how much of this support reached Sudan? Scammers
were quick to exploit the situation and create fake fundraising platforms to which many
sympathisers fell victim to. Perhaps, we should shift away from an unthinking,
nonconseguential attitude to posting, especially when it is related to other people and their
situations. If it is meant to help the international community through the internet, think
beyond a click or a re-post. Think of how to advance the movement beyond the digital world
so that it has a real connection with beneficiaries. After all, raising awareness is only the first
step.

Another example of disconnecting from the world to connect in the digital space is the use
of chatbots for companions. Replika is marketed as an app where you can chat with “a
companion who cares” (their tagline). There are many other apps of similar function and
some users indulge in it just for fun, but there is a danger that some may fall back on these
chatbots for support in difficult times. The fact that software developers have been trying to
get the bots’ responses to sound more human suggests that we are slowly substituting
face-less technology for people to deliver solace in times of sorrow. Should we normalise the
search for comfort in a confined, mechanical, algorithmic space? It bears scrutiny. The more
weight we place on the form of privacy gained with the conception of digital technology, the
more we encourage further detachment from our surroundings. Giving a deeper meaning to
robot-human interaction may just undermine relationships among people. | digress, no
matter how fake this digitised reality may seem, it remains as real as we make it to be.

BY RACHEL WILSON
EDITED BY ISSABELLA ORLANDO AND KETKI
MAHABALESHWARKAR
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CHANGING LIVES

NSFORM’NG
F SOCIAL W"’E

A misconception surrounding social workers is that they take children
away. They storm over to your house, bang on the door to accuse
parents and |mmed|ately rush the child off to a foster home. This is far

tn

Hannah discussed her first
case in which she worked with
“an eight-year-old boy who lived
with his grandmother and no
longer had contact with his
birth mother. Although he was
well cared for and loved by his
extended family, his lack of
understanding about why he
didn't live with his mum was
unsettling for him and was
affecting his behaviour. | worked
with the family to gather stories
about the young boy's early life
and spoke with him about his
understanding of family, love
and security. | used this to make
a ‘life story’ book for him. | will
never forget reading the book
with him and supporting his
extended family to have
conversations about his early
life experiences.” Tooba has
“worked with young people and
children, from assessments for
unborn babies, to young
children and teenagers. I've

d with i uch
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OMETIMES | READ.
E%OMETIMES I DRINK AND

By Aisté Bakutyte -Edited by Isabel Veninga
|

A few months ago, I had a lengthy conversation with my mom about drinking wine
alone. Is it sad or ‘chill? Is it possible to truly enjoy a glass at pres? And most
importantly — what do you do, when you drink alone? The conversation concluded
that both my mom and | read when we are having a glass solo. Right before the year
ended, | have paired some of my favourite literature pieces and wines that gohwith

them.

EVERYONE'S FAVOURITE COUPLE: RIESLING + TRICK MIRROR' BY JIA TOLENTINO
In summer 2019, | read Tolentino's book predominately at night, when the heat of the
city was easier on my body and soul. The collection of essays covers a fair bit of
internet culture. Tolentino writes about America’s fascination with scammers, identity
politics and the commercialisation of feminism. The essays are eye-opening, just like
probably the world's beloved grape — Riesling. The secret of Rieslings, whether that
would be the light body, high acidity or dry-of-dry, is that they can taste like
caramelised grapefruits and Haribo bears at the same time. ‘Trick Mirror' has been
praised by a variety of critics and readers for its intellectual wit and a glass of Riesling

is the perfect companion if you consider having a cool night in with Jia Tolentino.

THE 2020 COUPLE: PINOT GRIS + UNDER THE WEATHER' BY ASH SAUNDERS

As much as | like repeating the same things forever, 2019 was the year | realised that
sometimes even the most pleasant practises need to be re-examined. 2019 was the
year | got genuinely scared for our planet. While the world seemed to be just endless
Brexit talks and impeachment inquiries, people were sacrificing the comfort of
conventional living to deliver a message about the horrifying state of ecosystems
and pollution. Ash Saunders’ piece on climate emergency and mental health is
straightforward and honest and documents her activism throughout the years. | read
the piece right before Christmas break. | loved it and wanted to tell every soul | know
about it. | actually did so, when I first tasted a natural Pinot Gris. Its orange coral colour
and the citrusy pallet are great reminders why terroir needs to be preserved and why
natural winemakers should be supported — | could not stop preaching about it. When

we lose the planet, we lose the wine!

THAT COUPLE OF EAST COAST AMERICANS DOING A SEMESTER ABROAD: GAMAY
+ MY SO-KAREN LIFE' BY SARAH MILLER

As much as | love anything pseudo-intellectual and pretentious, | also do understand
that in this cacophonic life somethings will always stay the way they are. | will have
Dominad's every time | submit an essay and every year King's will fill up with American
exchange students who experience a cultural shock anywhere in Europe. Sarah
Miller's perfectly funny article for the New York Times is great for anyone who looks at
female friendships in America and thinks, “whaaat?” (all that Caroline Calloway jazz).
Reading Miller's piece, | was craving the ultimate Karen drink — sassy rosé. Gamay is
always a good pick: it smells like raspberry granita and tastes like cranberries dusted
with some malic acid. It's what Karen has after talking with a manager, it's what | prefer

0N a sassy Sunday afternoon.

THE COUPLE WHO GOT MUGGED IN SOUTH LONDON BUT STILL 1.OVES PECKHAM::
VINHO VERDE + THE INTELLIGENCE OF PLANTS' BY CODY DELISTRATY

King's is quite rich in student personas, a lot of whom have soft spotfetish for the
south side of the city. They are probably fond of Portuguese Vinho Verde: it tastes like
sea salt, green apples and humanities students’ tears. Because it is so light, you can
pair it with a variety of salads and seafood. Cody Delistraty is a writer at The Paris
Review, widely read in all kinds of humanities departments, and | guess he would love
Vinho Verde. His article, published in September, is light and dreamy, exploring the
way nature and in this case — trees, talk to us. That is incredibly coal, just like Vinho
Verde... just like Peckham, | guess. The best part — it's very affordable, the most

expensive bottles selling for £11 tops.




YOUNG CREATIVES: DAISIE
IN CORNVERSATION WITH DOM SANTRY

Young
entrepreneur
Dom Santry is
the CEO of
creative
collaboration
platform
Daisie, which
he founded
alongside
highly-acclaime
d actress
Maisie Williams.
The platform
has amassed
over 100k
users and aims
to bring
creatives
together to
kickstart their
projects.
Strand
Magazine asks
Dom about his
role,
experience
and advice for
young
creatives.

\

WORDS &INTERVIEW BYANDR-'E\NI SCORDELLIS
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1. Can you tell us a little bit about yourself and your role at Daisie?

I'm Dom & I'm the CEO and Co-Founder of Daisie. | founded the company at the

beginning of 2017, and we're now a community of 145,000 creators and a team of
18 people.

2. How does Daisie aim to influence/support project developments?

We provide our community with the digital tools they need to establish a network,
build professional profiles, and collaborate on projects, all in one place.

3. Daisie is clearly a big project, how do you run this as a young adult? What motivates you?

| receive incredible support from my team, close friends and family. Running a startup has
massive highs and lows, so staying focused and locked into the big vision at times of
turbulence is key to keeping calm and making good decisions.

4. You've worked in the film industry as well as
various other projects, what has been your
favourite part?

Working on projects that improve people's lives.
With Daisie, it's changing how a whole generation of
people connect and work, With film projects, it's
their ability to change audience's perceptions of the
world.

“WITH DAISIE, IT"S
CHANGING HOW A
WHOLE GENERATION OF
PEOPLE CONNECT AND
WORK.”




5. What are the main things you've learnt from the process,
and the tribulations that come with being an entrepreneur?

Learning to sell, and to find investment. Learning patience,
transparency, and compassion. Embracing what you don't know, and
understanding how to leverage.

6. There has always been a tension between the creative and business
worlds. What has your experience been like working in both?
There's a fluidity between the two that can be used to great effect. A
lot of business is creativity and thinking through decisions in an

atypical way. People who think differently (thanks, Apple) are the ones
who will go on to change the way the world works.

7. What advice would you give to those starting out?

Do it. Find something you're passionate about doing long term, and
find the people who share your vision for the future. Then work as

hard as you can to make

8. What do you hope to see happen in the near future for Daisie and

yourself?

Daisie's mission is to connect the creative world, empowering them to have an

it happen.

unparalleled impact on our future. | want to help that happen, and have fun whilst doing

SO.
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IN CONVERSATION WITH

e ELERNOR HUBERRD
OF DAISIE

1. Tell me a little bit about yourself

I'm Eleanor, I'm 22 years old and in my final year of studying Design

Management and Cultures at UAL. Currently, I'm the Ambassador
Manager and Marketing Intern at Daisie, as well as being the Social
Media Manager for the sustainable fashion brand 'Cancelled Plans'.

2. What do you hope to achieve through your art?

3. What words and people drive you to create? A lot of my work is based in the realm of

human-centred design. At the moment, | am
"Sunshine all the time can only make a desert." | like to remind focusing a lot of my energy on my thesis. I'm
myself of this phrase from time to time. Just so, when times exploring the colonial roots of capitalism and why
get tough or I'm not feeling myself one day, | know that it's this hinders our progression with climate justice and
normal - everyone has these moments. We need low times to climate change. | hope to ultimately provide a toolkit
appreciate the high times. Also, big man Louis Theroux will to help climate change activism be more inclusive. I'd
always and forever be my idol. Don't even need to say why like to bring about social change as | believe there is
he's a goddamn national treasure. something massively wrong with how our society

functions right now.
4. What has your journey with Daisie been like? 23.

My first experience with

Daisie was pre-launch “/A\ |Ot Of my

when Dom and Camilla k . b d .
came into my university

to host a talk. Hearing Wor IS ase In
Camilla speak about her

work and what she does

really inspired me and |

was very captivated by ¥ TR ‘

what she had to say. So CANLZ0I0K]
as you can imagine, when
my lecturer suggested |
should reach out to
Camilla for an internship
at Daisie a few months
later, | was over the moon.

Daisie was my first real
industry experience so |
was extremely nervous
going into it, but C:14 M:56 Y:80 K
everyone was incredibly
welcoming. Also like, come
on two Shibas in the
office? Amazing.

Since then it has been
wonderful, | have now
been a part of the Daisie
team for 6 months and |
am so grateful for all the
lessons I've learnt and
opportunities I've been
lucky enough to have
since being here. lam
proud to be part of Daisie
as their vision is
something that | believe
in strongly. I'm from a
small-town, nepotism in
creative industries is a
huge issue for many
working-class people, so
I'm very grateful for
platforms like Daisie
hoping to bring about this o : o o . C:32M:84Y:99K:36
necessary change.

WORDS & INTERVIEW BY ANDRIANI SCORDELLIS EDITED BY HALIM KIM
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IN CONVERSATION WITH

CAS MAGEE

Tell me a bit about yourself and your art

I'm Cas and I'm 24 years old. My design/art style is a mixture of both functional and expressive typography and clean and
minimalistic imagery, with pops of colour. | jump from really clean and really messy from time to time but | think that's ok as
you definitely need a change of visual style every so often. | also really like digital art and collage so | try to mix
inspirations I've gained from Surrealism, Dada and other art movements into as much of my work as possible.

So, you started posting your projects on Daisie a while back, and since you have inspiringly landed a job
at Daisie, can you tell me a little bit about your journey?

| started using Daisie when it was in Beta version {the orange branding). When the new beta released | started posting
my work like the Dystopian brand identity called IDGAF CO*. This was featured on their main page and | gained guite a
few followers from it. So | started posting more work like some album cover concepts and some posters which | was doing
daily at the time.

| was invited to the launch party as my work was well received and popular within the current community. They showed
my album cover concepts and | met some other Daisie creatives there who | was really inspired by. After the launch party
| started using Daisie more and then | was contacted by Utku who is the Head of Product to send him my portfolio. Never
underestimate posting your work on social media - you hever know where it might take you.




“One thing
though,
make sure
you are paid
for your time,
even as an
Intern your
time is worth
something.”

How have you gone about finding internships in the creative world?

The aim of the game to get an internship (or even a jobl) is to just keep trying. I'd say in terms of Internships
it's less of who you know and more about persistence. | have reached out to different studios or companies
for Internships but | didn't have much luck or didn't get a reply. If you're straight out of uni, self-learning or
just starting out it can be fairly daunting. Research places you would like to work at and call them to see if
they're taking any interns or if you can just to ‘help out’ around the studio for a few days a week. If that fails,
send them an email explaining that you're looking for work experience, but tailor each email to the
workplace you're contacting. Research goes a long way! If you have a favourite project they’'ve done, tell
them and say why you like it! It shows you aren’t sending bulk emails. One thing though, make sure you are
paid for your time, even as an intern your time is worth something. Unpaid Internships are illegal now but
they are still prevalent in every industry. Don't let them take advantage just because it was like that when
they were starting out.

What motivates you? What makes you get up in the morning and create?
My friends and family. They support me in everything | set out to do and it allows me to try new and
different things. Even if my ideas fail, their support makes it ok for different small failures to be learning
experiences and to keep trying. Without them | wouldn’t be the same person and | definitely wouldn’t be
where | am today creatively.

WORDS AND INTERVIEW BY ANDRIANI SCORDELLIS EDITED BY HALIM KIM
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nn Where did creativity start for you and what motivates you to create art?
Tabby: I've always felt like | wanted to do something creative and | guess I'm still not sure what

exactly that is but the podcast has helped be a focus. The amount we have found out from doing

“" the research each week has been so rewarding and has motivated me to find out more.

w Tell us a bit about your new podcast Into the Limelight and what motivated you to
discuss the topic of women in film and TV?
Lola: 'Into The Limelight' is a platform to ask, discuss and debate questions about the female
I I experience within both the film and television industries, both behind and in front of the camera.
Each week we pick a theme to ground the discussion; these have ranged from satirical comedies,
TT animation and romantic comedies.

Undeniably the situation is far from equality and we felt the topic of women in film and TV needed to
be spoken about much more. Whilst we are still a long way from solving this issue, we are in a period
of transition and its important to discuss the female experience in the post-Weinstein era too.

What do you hope to achieve with this podcast and what's been your favourite to discuss
and produce?

Lola: We have been privileged to interview an array of inspiring guests; most recently the legendary
Eleanor Bron. | don't think | have a favourite week because each week has been uniguely fascinating
and eye opening, but | really enjoyed interviewing Isis, a fellow student at King's, and seeing her at the
beginning of her journey into the film industry as both an actor and director. She recently directed a
short film, which she also wrote, and it has been a pleasure to discuss with her how she feels taking
on the role of a director, and what she learnt from the experience.

What advice what you give to other King's students and readers, particularly women,
wanting to get involved with creative projects?

Tabby: From all the creatives we've spoken to over the past few weeks, knowing that it's going to be
a bit tougher to get into the industry is important to acknowledge but also important to know that
it's not an impossible task. We need more female voices and it's exciting to know that there is such
an exciting community of female creatives being built.



ISIS HOPE LLT

1. Where did creativity start for you and what motivates you to
create art?

| have been acting professionally since school so | felt a little stuck in
that sphere, but then realised | was writing as a way to organise my
feelings. Usually when I'm sad and seeing things in a heightened way, my
creativity is a form of escapism by imagining someone else’s story. It
feels like a beautiful way to explore things.

2. Tell us a bit about your upcoming Short Film Two's Company
and the inspiration behind the story?

| am the writer and director, it is a story of a couple coming up to their 2
year anniversary and living with their friend. Over the space of an
afternoon the three friends explore their complicated feelings for each
other. | wanted to write whole female characters that were complicated,
uncertain, made mistakes and didn’t have anything together. One
character is destructive with her close relationships due to her own
unhappiness, which felt authentic to my own experiences of friendships
and mental health. It was an amalgamation of bits I'd written or
guestioned about relationship dynamics.

| sent the initial script to two friends who gave me support and much
needed criticism as they could see it for the final product | wanted to
create. | cast the film before | took it to King's Film Society for help with
production as, for me, the actors were the crucial bit to make my vision
become real.

3. What advice what you give to other King's students and
readers wanting to get involved with creative projects?

With anything creative, pain is what makes the art relatable. | based
each character on people | knew and wrote stories either | or a close
friend has experienced so it felt more authentic. Writing what you know
and writing when most vulnerable has worked best for me, almost in a
cathartic way.

For creative connections; surround yourself with artistic people who
inspire you and you trust. This means you can share your ideas safely
but with honest criticism. Finding people who you trust and love their
ideas to collaborate with was the most important thing for me. | knew

everyone in pre-production, on set and post-production backed the

project and wanted to do the best job they could.
Acting has been an amazing platform to open my world to other
creatives, but finding other filmmakers or people who have similar

ambitions definitely diluted the imposter syndrome and made me feel
more confident in my own abilities.

“Writing what you
know and writing
when most
vulnerable has
worked best for
me, almost in a
cathartic way.”
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HOW COULD YOU DESCRIBE YOUR
CONNECTION TO YOUR ROOTS? IF
YOU DIDN'T CHOOSE TO EXPLORE
YOUR ORIGINS, WHAT KIND OF
DIRECTION WOULD YOUR
COLLECTION ADOPT?

I'm half Russian and half Syrian Kurdish.
Kurds are an ethnic group; my people live
around four countries, where we're
constantly being pressured to assimilate,
sometimes violently. ‘Save Rojava’ became
the slogan of my debut show during the
October 2019 Mercedes-Benz Fashion
Week Russia {ed. note—Rojava is a de facto
autonomous region in northeastern Syria).
The message was displayed at the end of
the final walk. It called for awareness about
the current events happening in the Syrian
Kurdistan region {ed. note—in October 2019
Donald Trump ordered to withdraw the U.S.
troops from northern Syria in the run-up to
Turkey's invasion, which has been
happening since and is known for large
numbers of civilian casualties).

It's only during the last five years that I've
seriously been thinking and learning about
my identity as one outside of the Russia’s
Post-Soviet context. Before that | wasn't
interested in my background, it felt
unnatural. Sometimes | even rejected my
sense of national belonging of what |
perceived to be Syrian Kurdish culture.
That's embarrassing to admit now, and |
can't imagine what creative outcomes |
would get without this personal journey.
Perhaps, | would be looking for inspiration
on the surface, without ever discovering
things that actually matter to me.

<

LET'S PROLONG THE HOMAGE TO YOUR RELATIVES IN
SYRIA. | KNOW THAT YOU HAVE USED THEIR PHOTOS IN
MOOD BOARDS AND EVEN PRINTED SOME OF THEM ON
YOUR CLOTHES. WHAT ROLE DOES FAMILY PLAY IN YOUR
LIFE AND WORK?

My relatives are people who inspire me from a distance. I'm talking
about my extended family, not the close relatives. With a considerable
distance between us, I'm able to fantasise about their lives that are so
fundamentally different from mine; about lives that originate from my
memories of the recent, yet already quite forgotten childhood. |
treasure my memories a lot, but some of them are impossible to
visualise in my head. They are a combination of smells and vibrations:
a horizon rushing before my eyes; a splash of noisy phrases; rose
stickers in my cousins’ school notebooks with scribbles in Arabic,
carefully hidden in the nightstand—their only private space;
grandmother's false teeth in a yellow glass; sleeping outside under a
mosquito net only to be woken up by the heat and then going back
indoors; everyday dose of swear words, always rolling off the tongue,
but never hurtful; the sense of hot pavement on my feet; driving
around in a pickup truck singing Massari with my cousins; fried eggs
for breakfast, disappearing from the pan with the help of eight
children's hands. But which of these memories can be visualised? | try
to experiment with these. The photo and video archive is only a small
part of what I'm yet to work with, but it facilitates my narration. In my
collection, | used the most straightforward, yet self-sufficient
tool—pictures from the bright, somewhat ascetic life of my relatives in
Syria. I've used some of them as prints on linings of the garments and

silk scarfs.

SINCE YOUR KURDISH
RELATIVES INSPIRE YOU
FROM A DISTANCE AND
DON'T LIVE IN THE SAME
COUNTRY AS YOU, DO
YOU KNOW MUCH
ABOUT THE KURDISH
:OMMUNITY IN RUSSIA?
DO YOU FEEL LIKE AN
ACTIVE PART OF IT?

The Kurdish community in
Russia is something that |
could call an artificial utopian
story. It exists and flourishes,
but in reality, it doesn’'t
contribute to solving the
global problems the Kurds
re facing. We do have quite
a big celebration of nowruz
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